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The book offers concepts, tools, tutorials, and case studies that business managers need to extract and
analyze the seven layers of social media data, including text, actions, networks, apps, hyperlinks, search
engines, and location layers. Social media analytics is about converting unstructured social media data into
meaningful business insights. By the end of this book, you will have mastered the concepts, techniques, and
tools used to extract business insights from social media that help increase brand loyalty, generate leads,
drive traffic, and ultimately make good business decisions. The book is non-technical in nature best suited
for business managers, owners, consultants, students, and professors, etc.

Here is how the book is structured:

Chapter 1: The Seven Layers of Social Media Analytics

Chapter 2: Understanding Social Media

Chapter 3: Social Media Text Analytics

Chapter 4: Social Media Network Analytics

Chapter 5: Social Media Actions Analytics

Chapter 6: Social Media Apps Analytics

Chapter 7: Social Media Hyperlinks Analytics

Chapter 8: Social Media Location Analytics

Chapter 9: Social Media Search Engine Analytics

Chapter 10: Aligning Social Media Analytics with Business Goals

The book also comes with a companion site (http://7layersanalytics.com/) which offers Updated Tutorials,
Power-Point Slide, Case Studies, Sample Data, and Syllabus.
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From reader reviews:

Malissa Conlin:

What do you regarding book? It is not important along? Or just adding material if you want something to
explain what the one you have problem? How about your extra time? Or are you busy man or woman? If you
don't have spare time to try and do others business, it is make you feel bored faster. And you have spare
time? What did you do? Everyone has many questions above. They must answer that question since just their
can do that will. It said that about publication. Book is familiar in each person. Yes, it is appropriate.
Because start from on guardería until university need this specific Seven Layers of Social Media Analytics:
Mining Business Insights from Social Media Text, Actions, Networks, Hyperlinks, Apps, Search Engine, and
Location Data to read.

Deborah Mele:

Reading a guide can be one of a lot of task that everyone in the world really likes. Do you like reading book
so. There are a lot of reasons why people like it. First reading a publication will give you a lot of new facts.
When you read a e-book you will get new information because book is one of many ways to share the
information as well as their idea. Second, studying a book will make you more imaginative. When you
examining a book especially hype book the author will bring you to imagine the story how the personas do it
anything. Third, you may share your knowledge to other individuals. When you read this Seven Layers of
Social Media Analytics: Mining Business Insights from Social Media Text, Actions, Networks, Hyperlinks,
Apps, Search Engine, and Location Data, you could tells your family, friends as well as soon about yours e-
book. Your knowledge can inspire the mediocre, make them reading a guide.

Jose Bell:

Seven Layers of Social Media Analytics: Mining Business Insights from Social Media Text, Actions,
Networks, Hyperlinks, Apps, Search Engine, and Location Data can be one of your beginner books that are
good idea. All of us recommend that straight away because this book has good vocabulary that could
increase your knowledge in language, easy to understand, bit entertaining but nonetheless delivering the
information. The copy writer giving his/her effort to get every word into joy arrangement in writing Seven
Layers of Social Media Analytics: Mining Business Insights from Social Media Text, Actions, Networks,
Hyperlinks, Apps, Search Engine, and Location Data however doesn't forget the main stage, giving the
reader the hottest along with based confirm resource data that maybe you can be considered one of it. This
great information can certainly drawn you into new stage of crucial imagining.

Rodney Richardson:

A number of people said that they feel bored stiff when they reading a reserve. They are directly felt that
when they get a half elements of the book. You can choose the book Seven Layers of Social Media



Analytics: Mining Business Insights from Social Media Text, Actions, Networks, Hyperlinks, Apps, Search
Engine, and Location Data to make your current reading is interesting. Your own personal skill of reading
proficiency is developing when you similar to reading. Try to choose straightforward book to make you
enjoy you just read it and mingle the sensation about book and looking at especially. It is to be initially
opinion for you to like to open a book and examine it. Beside that the guide Seven Layers of Social Media
Analytics: Mining Business Insights from Social Media Text, Actions, Networks, Hyperlinks, Apps, Search
Engine, and Location Data can to be your new friend when you're truly feel alone and confuse using what
must you're doing of this time.
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